
Information Systems
and e-Business Management

The journal provides a forum for the research communities in the fields of information
systems and e-business to exchange state-of-the-art developments and research. The
journal seeks to publish forward-thinking, groundbreaking work concerning the
interplay between information systems, business digitization, e-commerce, enterprise
strategy, and management. The journal is one of the first to emphasize well-established
information systems research as much as research in the emerging fields of e-business
and e-commerce, in order to facilitate active synergies:

• The journal provides a vibrant forum for both academicians and industry
specialists.

• It promotes innovative research on all aspects of information systems and
e-business management from the system, analytical, behavioural, economic,
strategic, organizational, and technological perspectives.

• It ensures the rapid dissemination of the latest research and innovation in the
context of a rigorous peer review process.

Subscription information

ISSN print edition 1617-9846
Volume 1 (4 issues) will appear in 2003

All countries except North and South America.
Recommended annual subscription rate: e130
(prices are subject to local VAT) plus carriage
charges. Single issue price available upon
request.
Orders or claims can either be placed via a
book-seller or sent directly to:
Springer-Verlag, Customer Service Journals,
Haberstrasse 7, 69126 Heidelberg, Germany,
Tel.: +49-6221-345-4303,
Fax: +49-6221-345-4229
e-mail: subscriptions@springer.de

North and South America. Please ask for the
appropriate price list in US$. Please mail
orders and inquieries to:
Springer-Verlag New York Inc., Journal Fulfill-
ment, P.O. Box 2485, Secausus, NJ 07096-2485,
USA, Tel.: +1-800-SPRINGER (777-46437) or
+1-201-348 4033, Fax: +1-201-348 4505;
e-mail: journals@springer-ny.com

Electronic edition. An electronic edition of this
journal is available via Internet Service at
www.springerlink.com

Cancellations must be received by September
30th to take effect at the end of the same year.

Changes of address. Allow six weeks for all
changes to become effective. All communica-
tions should include both old and new
addresses (with postal codes) and should be
accompanied by a mailing label from a recent
issue. According to §4 section 3 of the German
Postal Services Data Protection Regulations,
if a subscriber’s address changes, the German

Post Office can inform the publisher of the new
address even if the subscriber has not sub-
mitted a formal application for mail to be
forwarded. Subscribers not in agreement with
this procedure may send a written contra-
diction to Customer Service Journals within 14
days of publication of this issue.

Microform. Microform editions are available
from ProQuest. Further information available
at: http://wwwlib.umi.com/sim/

Responsible for advertisements
Springer-Verlag, Edda Lückermann,
Heidelberger Platz 3, 14197 Berlin, Germany
Tel.: +49-30-82787-5738,
Fax: +49-30-82787-5300
e-mail: anzeigen@springer.de
Internet: http://www.wikom.springer.de

Production
Springer Verlag, Barbara Schmidt-Löffler
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